Reaching Medicare Beneficiaries 
With a Focus on Addressing Issues of 
Language, Literacy, Location, and Culture


Group Exercise

Your team will be assigned one of the projects below.  The instructor will tell you how long you have to complete the assignment and whether there will be time for your team to report out and share with the group at large.  Be creative!

1. You have received $25,000 funding to produce a Public Service Announcement (PSA) to reach a segment of Mexican-American Medicare beneficiaries.  You have been challenged with increasing the mammography rate by 20 percent for this population.  Design a PSA and determine how to disseminate it.

2. There is a new Medicare benefit.  CMS is promoting it by creating mass media productions targeting the majority of Medicare beneficiaries.  You have been assigned to produce materials that will reach low-income African Americans who are likely to be eligible for some of the savings on the card.  Design two forms of media and determine how to disseminate them.  You have a budget of $250,000 and a contract in place.

3. There has been a change in the effective dates for therapy caps.  You have been challenged to pass this information on to the Korean Medicare population living in your city.  You have no funds.  Design a newspaper article and determine how to get it published.

4. You have received $15,000 funding that must be spent on outdoor media to market preventive services to Hispanic Americans.  Discuss the type of message and then design the ad.

5. You have been challenged to produce fliers explaining the importance of colorectal cancer screening.  These fliers will be targeted to all Medicare beneficiaries who have low literacy rates.  Discuss design and dissemination.

