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SUBJECT: Chapter 3, “Medicare Marketing Guidelines”

I.  SUMMARY OF CHANGES: As part of the implementation of the Medicare
Improvements for Patients and Providers Act (MIPPA) of 2008, CMS has revised the
Medicare Marketing Chapter to include the latest provisions and clarifications in the
current guidance. This revision replaces Chapter 3, “Medicare Marketing Guidelines.”

NEW / REVISED MATERIAL = EFFECTIVE DATE: August 7, 2009
IMPLEMENTATION DATE: August 7, 2009

Disclaimer for manual changes only: Normally, red italic font identifies new material.
However, because this release is a complete rewrite of the chapter, normal text font is
used for this revision.

I1. CHANGES IN MANUAL INSTRUCTIONS: (N/A if manual not updated.)
(R = REVISED, N = NEW, D = DELETED) - (Only One Per Row.)

R/N/D | CHAPTER/SECTION/SUBSECTION/TITLE

R 3/Medicare Marketing Guidelines

R 3/Appendix 1/Summary of Benefits

R 3/Appendix 2/Attestation Form for Translated Non-English Materials or
Alternate Materials

R 3/Appendix 3/Plan Sponsor Website Must Use Chart

R 3/Appendix 4/Model File and Use Certification Form

I11. FUNDING: No additional funding is currently provided by CMS; contractor
activities are to be carried out within their own FY 2009 and/or future operating
budgets determined by the organizations.

IV. ATTACHMENTS:

Business Requirements

X | Manual Instruction

Confidential Requirements

One-Time Notification

Recurring Update Notification

*Unless otherwise specified, the effective date is the date of service.





